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“Muniverse” Infographic
$10 billion in average order flow per day

MarketAxess is the global leader in 
electronic trading of global credit products.

We were tasked with creating an 
infographic from scratch to illustrate how 
MarketAxess trade in municipal bonds.

The concept “MarketAxess Muniverse” 
showcased the history of Municipal Bonds 
and MarketAxess’ part within that history, 
as well as illustrating how each element 
of bong trading has radically changed 
from the past to present. We also evolved 
the branding guidelines for MarketAxess 
to include guidelines on the best ways to 
utilise the infographic.

The infographic was cleverly designed to 
allow each panel to be used seperately 
on social media and in email campaigns 
driving intrigue and increasing traffic. 
Splitting the infographic into parts allowed 
the campaign to run over a longer period 
of time. Digital templates were created to 
allow the client to amend the copy and 
email and/or repost. 

The uptake of the campaign has been 
tremendous resulting in a great number 
of users engaging with the infographic on 
tweets, increasing the clickthroughs to the 
website with a high rate of conversion from 
engagement to leads.

 

 

 

 
 

 
 

MARKETAXESS 
MUNIVERSE
A new way to trade Municipal Bonds

1,100+ institutional investors and broker-dealer firms have 
chosen MarketAxess’ electronic credit marketplace. 

Have you tried it yet?

2009

Build America Bonds (BABs) are  
created. Since 2009, MarketAxess 
has received over $2.3+ bn total  
in BABs inquiry volume.

2016

2000

MarketAxess introduced the first  
web-based multi-dealer credit  
market trading platform.

MarketAxess launched its 
Municipal Bond Platform.  
6,000+ MarketAxess’ users  
log in daily to trade municipal, 
investment grade, high yield,  
and emerging market bonds.
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VS. ELECTRONIC EXECUTIONMANUAL EXECUTION

Efficient trading protocols – including Bid Wanted list 
execution of up to 200 line items, multi-dealer

 

 

VS. GLOBAL NETWORKLIMITED REACH

Access a central 
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a global liquidity 
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VS. MORE PRE/POST DATALESS INFORMATION

Boost your trading 
strategy with pre-and 
post-trade data and 
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VS. FASTER CONNECTIONSSLOW PROCESSES

Assist users in complying with their best 
execution requirements and simplify your 
workflow with full Straight-Through- 
Processing (STP) including:

TICKETLESS TRANSACTIONS

OMS COMPLIANCE CHECKS

AUTOMATED AUDIT TRAIL

at the forefront of the global secondary  
credit markets for 16 years 
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VS. ELECTRONIC EXECUTIONMANUAL EXECUTION

Efficient trading protocols – including Bid Wanted list execution of up to  
200 line items, multi-dealer RFQ, single RFQ and all-to-all Open Trading™  
for both investors and dealers to execute taxable and tax exempt bonds



OCSiAl Website
We were approached by OCSiAl 
to provide creative and strategic 
consultation on the messaging, 
design, development and branding 
of their corporate identity, product 
messaging and website. 

VIEW THE WEBSITE

https://ocsial.com/en/


OCSiAl Email 
Campaign
Created a modular, responsive email 
template in English and Russian to 
promote the launch of OCSiAl’s brand 
and TUBALL product in Europe and 
the US. The design of the template 
complied with the branding of the 
website.

English Version Russian Version



OCSiAl “Carbon Age” 
Product Launch
Responsible for the design and 
production of all the marketing elements 
required for the launch of OCSiAl’s 
corporate brand and product (TUBALL) 
in Europe and the US, as the leading 
manufacturer of single walled carbon 
nanotubes and experts in combined 
chemistry and physics.

Responsible for the event management, 
finding the location; creating the 
signage, backdrop, presentations, 
corporate gifts; as well as providing 
photography and video services.

The turnout was extremely impressive 
(60 out of 70 people attended). The 
event received complimentary feedback 
from industry guests, and successfully 
established OCSiAl’s profile amongst 
key industry players and publications, 
such as the following: Rolls-Royce, 
European Bank for Reconstruction 
& Development, PwC, Cambridge 
Nanotherm, Bloomberg BusinessWeek, 
Reuters, Market Watch, World News 
Network, FinanzNachrichten, AZoNano 
and Nanodaily.

WATCH EVENT HIGHLIGHTS

https://www.youtube.com/watch?v=w0all3se9l8
https://www.youtube.com/watch?v=w0all3se9l8
https://www.youtube.com/watch?v=w0all3se9l8


Data-driven 
landing page
150 years of essential intelligence

I was approached by S&P Global to 
review the analytics of their existing 
landing page and provide a design 
solution that adhered to their new 
brand guidelines and increase the 
number of signups for their Platts 
product.

The final design implemented 
became the template for all of 
their product landing pages. The 
approach to the strategy, content 
and layout of the elements on the 
page also resulted in providing 
guidance to how data points, 
infographics, pictograms, CTA 
buttons and forms would be 
presented on their website.





The Alan Howard Speaker Series 
Responsible for the creation of the brand identity for the 
Series and all of its touchpoints. Provided strategy for creative, 
advertising, messaging, photography, video and marketing of all 
its events. Responsible for the management and quality control 
of each event, the recording of each live event and the final 
edit. Each event was filmed, teasers were made immediately 
after the event followed by the full video a few days after. An 
integrated marketing campaign was created for each event that 
included print, digital and social campaigns. Monitored viewer 
data and adjusted content marketing to optimise reach.





EI Sturdza – Building 
An Innovative Brand
Complete rebrand across the entire 
group, positioning EI Sturdza as 
an innovative asset management 
business through creative product-
driven integrated campaigns. 
Every touch point of the brand was 
considered and designed from email 
signature to social media platforms, 
their website to office signage. Each 
fund product has its own distinct 
branding and marketing collateral.

VIEW THE WEBSITE

https://www.ericsturdza.com/


EI Sturdza Investment Funds
Galileo Campaign
“We Go Beyond The Conventional”

– Create awareness of EI Sturdza
– Introduce company ethos, business model
 and strategies.
– Conviction in strategies and vision.
– Go against the grain, beyond the conventional.
– Connect and relate with the great minds of 
 the past. Despite challenges – persevered.
– Think Differently: How We Manage Investments.
   

EI Sturdza Campaign –
“We Go Beyond The Conventional”
Created a multilingual print and digital advertising campaign to 
create awareness of EI Sturdza following their rebrand. Introduce 
company ethos, business model and strategies. 

The concept “We Go Beyond The Conventional” connected and 
related with the great minds of the past, despite the challenges 
they persevered. EI Sturdza think differently and this is how they 
manage investments.

Results were magnificent increasing awareness of the brand 
amongst the investment world. Visitors to the website increased 
by 600% within a six month period, resulting in meeting their 
investment objectives.

Airport Banner



“Top Performer”
Integrated Campaign
The concept of this omnichannel campaign 
promoted EI Sturdza’s business strategy in their 
ability to find and nurture the best investment talent. 
The climber relates to the investment manager and 
their strategy, carefully choosing their path, studying 
the terrain, analysing the risk prior to the climb. 
The campaign ran in pint and digital, appearing 
in numerous international publications, industry 
websites, airports and social media. EI Sturdza 
received a substantial increase in investor enquiries 
due to the effectiveness of the campaign. 



“Top Performing 
Fund” Campaign

Following on the concept  
of “Selecting Top 
Performers”, this 
omnichannel campaign 
focused on the top 
performing, award-winning 
EI Sturdza Strategic 
Europe Value Fund.

The campaign involved 
print & digital advertising, 
a white paper, an interactive 
booklet in multiple 
languages plus a 
microsite promoting the 
fund and manager.



Cantab Website
US 4.5 billion AUM

Designed and built a responsive website with 
two objectives: present Cantab as an innovative 
technologically-advanced systematic asset 
management firm and showcase the culture of 

Cantab for recruitment purposes. Design of the 
site and navigation was founded on gamification 
techniques, and I personally photographed all of 
the images shown on the website.



Recruitment 
Campaign
US 4.5 billion AUM

Cantab Capital engaged Peregrine 
to help recruit suitable post-
graduates and junior quants. 
The strategy included the redesign 
of the Cantab website and an 
advertising campaign featuring 
an algorithm which encouraged 
successful solvers to get in touch.

This was also supported by a 
media relations campaign to raise 
Cantab’s profile and that of the 
principals.

The recruitment advertising 
campaign featured an algorithm 
that challenged potential 
employees to get in touch with 
an explanation for it, and this 
novel technique for engagement 
attracted the targeted new talent.

Recruitment Advertisement

Recruitment Website

Recruitment Exhibition Banner

Recruitment Post Card given out at Recruitment Fairs and University of Cambridge



Euroclear Annual 
Report – Print Version
27.5 Trillion Euros held in custody for clients

Euroclear, one of the world’s largest 
providers of post-trade processing 
for bond, equity, ETF and mutual fund 
transactions, engaged Peregrine to 
design and produce their annual report.

Provided creative direction on the 
design, typography, photography, 
layout and finishing of the report. We 
also designed a series of graphics and 
infographics to illustrate highlights and 
key performance data. Created a foldout 
infographic at the front of the report to 
present the complex business areas of 
Euroclear within the brand guidelines.

Artworked the entire 110-page report 
and formatted 70-pages of text and 
accounts from Word into InDesign.

Created a digital version of the report 
which was responsive and in line with 
the existing Euroclear website.



Euroclear Annual Report – Online Version

2015 2016



Mirae Asset Global 
Investments Campaign
Tasked with establishing the brand 
presence in the UK and Europe of Mirae, 
the largest Asia-based investor in emerging 
market equities. Redesigned the UK / HK 
websites to convey a strong and consistent 
brand identity, with supporting video, 
filmed and edited in-house. 

Created and managed global brand 
building and product advertising 
campaigns across both print and digital in 
2014/15.

Produced powerful product and corporate 
messaging culminating in the development 
of the ‘We Live Our Investments’ slogan – 
now deployed as a fundamental aspect of 
Mirae’s brand strategy.

Results: Mirae’s core SICAV range total 
assets under management (AUM) grew 
from $150mn to $1.75bn in 14 months and 
Mirae has become a recognised brand.



Amnesty International
2007 - 2009

Hands-on designer for the Amnesty International 
Secretariat Global Major Donors Program, aimed 
to develop operations in local Amnesty offices 
and assist in building a global partnership of 
high-profile donors willing to invest in the long-
term expansion of Amnesty International. 

Provided creative direction for the program, 
designed the Major Donors Program brochure, 
collaborating with Magnum Photos and 
managed the printing of the brochure in every 
language. A digital campaign supported 
the Program as well as a variety of leaflets, 
animation and marketing collateral.



The Sovereign Art 
Foundation / Art Prize
2003 - 2013

Responsible for the branding of the Art
Foundation and its Asian, European, 
Middle East and African competition 
and events. 

Sole designer, managing all global 
advertorial, print and digital marketing 
projects from concept to delivery 
promoting the Art Prize held in multiple 
regions: Asia, Europe, the Middle East
and Africa. 

Designed and managed promotional 
collateral for sponsors: Jaeger-LeCoultre, 
Bulgari, Louis Vuitton, Barclays Wealth and 
Marina Bay Sands Singapore.

The Prize is now recognised as the most 
prestigious prize in its field.



The Sovereign Group
1994 - 2013

Responsible for the corporate identity, 
branding and creative direction of the 
Group’s global marketing initiatives –
print and digital. 

As brand ambassador, I designed and 
managed global print and digital campaigns 
in numerous languages, the quarterly 
Sovereign Report publication, as well 
as ALL internal and external marketing 
collateral maintaining a consistent global 
brand experience for all 24 offices.



Arundel Rebrand
Responsible for the redesign and 
renaming of Arundel’s corporate 
identity and marketing materials 
following its acquisition. 

Work involved creating a new 
identity, corporate and product 
marketing collateral, photography, 
building a responsive website with 
a Swiss Stock Exchange API and 
branding guidelines.

VIEW THE WEBSITE

http://www.arundel-ag.co.uk/


Arundel Corporate Presentatoin
Following on from the rebrand, a corporate deck was 
designed to promote Arundel’s services.

I photographed the interior of Arundel’s London head 
office and the photographs were used throughout the 
presentation, website and other marketing material.



Asset Manager Rebrand
NOK 3,5 billion AUM

Responsible for the redesign of Sector’s 
corporate identity and marketing materials. 
Work involved a new identity, multilingual 
website design and build, product marketing 
collateral, infographics, photography and 
branding guidelines (identity, typography, 
colour scheme, graphics and imagery).

Imagery ConceptsResponsive Mobile Website



Guinness Family 
Investment 
Management Rebrand
Responsible for the creation of 
the brand identity and product 
marketing collateral (print & digital) 
for the investment arm of the 
Guinness Family, offering investment 
opportunities to external investors.



Guinness Family 
Investment Website



Happy Spaces 
Online Art Gallery
Provided creative direction on 
identity, branding, marketing 
collateral, packaging and the 
design and build of e-commerce 
online art gallery, selling exclusive 
art for children’s rooms.



Penso Advisors Website
RAUM $1.13 billion

New York based manager and advisory 
boutique specializing in derivatives 
structuring / trading, high convexity 
strategies and systemic risk management.

–  Design and build of a fully responsive
 website utilising the Wordpress CMS 
  enabling Penso to update content on 
 the site quickly and efficiently inhouse.
–  Branding, logo and imagery  
 development.

Inspiration for the design of the website 
was drawn from the book ‘Confusion de 
Confusiones’, written by Joseph Penso de 
La Vega, whom the name of the company 
derived from. It is the first known book that 
describes sophisticated financial derivatives 
and one of the FT’s ten best books on 
financial markets. The imagery showcases 
scenes of historical financial market activity, 
each overlayed with the Penso logo.

Penso was very pleased with the design 
and usability of the website and the 
concept was utilised in subsequent 
marketing materials. The site launch was 
supported by a communications campaign 
focusing on systematic risk. After six 
months, traffic to the website increased  
by 600%.

VIEW THE WEBSITE

http://www.penso.com/


Cognito WOM Annual 
Print Publication
Print run of 5,000 distributed throughout 
APAC, EMEA & USA

Tasked by the CEO to design a new-
look Cognito Word-Of-Mouth (WOM) 
publication, produced annually to 
showcase Cognito’s writing and 
design skills.

Introduced contemporary typography 
and colour schemes to complement 
existing Cognito branding. Liaised 
with the editor to create concepts and 
commission Illustrators to support 
each story. A fine art paper was used 
in print production and a ‘soft touch’ 
laminate was used on the cover.

The publication was well received 
by Cognito’s clients and prospects, 
resulting in a thorough understanding 
that Cognito alongside their core PR 
services also provide the highest level 
of design services. Furthermore, 
on receipt of the publication 
one global institutional client 
commissioned Cognito to create 
a series of publications to promote 
their products.



Cognito Creds Deck
Print run of 5,000 distributed throughout 
APAC, EMEA & USA

Following on from the contemporary 
colour scheme, imagery, typography 
and graphics created for the WOM 
publication. A ‘Credentials’ booklet 
was designed to promote Cognito’s 
“Finance Is Different” concept as 
well its services and global reach.



Cognito Global Survey
159 Professionals across USA, Europe & Asia

Marketing professionals of Financial 
Services & FinTech companies were 
asked their views on a range of 
subjects from current priorities to
marketing spend to talent, and 
where they see the communications 
landscape developing in the future. 
A print and digital publication was 
created and a Breakfast event 
organised to showcase the findings 
of the Survey.



Cognito Icons
Tasked with creating ‘original’ 
icons that represent Cognito’s 
approach and services utilsing 
the new colour pallette and 
concept of ‘simple and bold’. 
The icons were incorporated 
into presentations, interior 
spaces and digital platforms, 
e.g. WeTransfer shown here. Scope & Learn Discover Define Develop Apply & Measure Communications ContentCreative & Branding EventsDigital & Social Data & Analytics

Cognito’s Approach in Stages Cognito Services



“How Risky Is Your Stock 
Market?” Animation
$450m AUM, 1,000+ YouTube views

The Peregrine team was commissioned by 
Victor Haghani, Founder of Elm Partners and 
TEDx Speaker to produce a thought-leading 
animation as part of their Investment Series. 
It highlights the importance of equities to any 
investment portfolio and the focus on 
managing risk.

Scripting, concepting, content, storyboarding, 
illustrations and editing were all crafted in 
house. We adhered to the style of the drawings 
used in Victor’s previous TEDx talk animation 
as well as adding new elements in line with Elm 
Partners brand guidelines.

The hand-drawn illustrations underwent a 
complex process to be turned into multiple-
layered animations and to create motion in each 
individual scene.

The level of engagement and interest in Elm 
Partners’ investment offering greatly increased 
in comparison to previous video posts. Within 
the first week of posting, it received 150 views 
on LinkedIn and 1,000+ views on YouTube.

“Just wanted to let you know that we posted 
the ‘How Risky Is Your Stock Market?’ video 
on Friday, and we’ve already received a lot of 
positive feedback, and plenty of people are 
asking how we created such a great video. We 
know the Peregrine team went way beyond the 
call of duty in the work and careful thought that 
went into this project, and we really appreciate 
it. Well done, and thank you.”
Victor Haghani, Founder of Elm Partners.



Peregrine Rebrand
Integrated Communications

Charged with revolutionising the 
identity, branding, strategy and 
messaging – transforming a PR 
agency into an integrated marketing 
and communications agency.

An illustration of the Peregrine bird 
was commissioned and a new 
strapline “Communicate. Words. 
Pictures. Actions” was created 
for the rebrand. The rebrand 
of Peregrine rolled out on all 
touchpoints from the interior design 
of their Camden office to their 
presentations, stationery 
and website. The rebrand received 
an award for its innovation.

Corporate Identity prior to the rebrand



Peregrine’s Party 
Animation
10 Years Celebration

I embarked on creating an animation 
that showcased the ‘evolved’ 
Peregrine Communications bird 
flying through the City of London (its 
territory) as well as demonstrating 
Peregrine’s new rebrand and mantra 
of “communicate. words. pictures. 
actions.”

The animation was produced to a tight 
deadline of two weeks. It premiered at 
Peregrine’s 10th Birthday party at the 
Ivy Club as an introduction to the new 
rebrand prior to the CEO’s speech.

WATCH THE ANIMATION

https://www.youtube.com/watch?v=w0all3se9l8
https://www.youtube.com/watch?v=w0all3se9l8
https://www.youtube.com/watch?v=w0all3se9l8


University of the Arts London / 
Central Saint Martins / 
Drama Centre London
2000 - 2010

Responsible for the photography of theatre 
productions and design of UAL, CSM and DCL 
marketing collateral.



surreo
2006

Responsible for the naming, branding and 
creative direction of Italian artist Sergio de 
Benedittis’ “surreo” photographic exhibition 
in Rome. Designed and produced all of the 
event marketing literature, signage, invites, 
tickets, event space and brochureware.



LightIQ Brochureware
2006

Responsible for the creative direction, 
design and print production of this 
promotional brochure showcasing  
LightIQ’s extraordinary colourful 
lighting capabilities.



EVENT PHOTOGRAPHY
BUSH THEATRE
SHEPHERD’S BUSH, LONDON



EDITORIAL PHOTOGRAPHY
HISUSHI RESTAURANT
CAMDEN, LONDON



EDITORIAL PHOTOGRAPHY
THE WESTBURY RESTAURANT
MAYFAIR, LONDON



Let’s Talk

in alan-pitchforth 
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