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A comprehensive explanation of employment and education 
can be found on my LinkedIn profile.

2023
Social Media Marketing Course
Future London Academy

2022 – 2023
Compliance & Cybersecurity Courses
Compliance Training Products, Bob’s Business  
& Thornbridge Investment Management

2016
Leading for Creativity Course
IDEO U

2015 – 2016
Digital Marketing Leadership
Google – Squared Online

2006 - 2008
Photography Course
University of Westminster

2002 – 2004
Directing Course
University of the Arts London

2001
TV Directing, Editing & Production
National Film & Television School

2001
Interactive Multimedia – 
Complete Production Course
University of the Arts London

1998 – 2001
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Alan Pitchforth
Creative Director

alan@kamilian.com
+44 7399 770455        
48c Oakington Road, London W9 2DH

Personal Statement

I am a multi-disciplined passionate creative thinker and doer with over 30 years’ 
experience of generating ideas for industry. I explore and develop ideas into visual 
concepts that communicate stories and shape brands into engaging, beautiful and 
meaningful experiences. Transforming complex briefs and business objectives into 
compelling visual narratives that people can relate to whilst creating ROI for my 
clients is part and parcel of what I do best. I pride myself on being valuable to the 
success of others and in helping with their growth and business objectives.

My knowledge combines creativity with empathy, research and analysis, strategic 
thinking, an eye for great design and attention to detail, and a mature understanding 
of commerce and business objectives. I deliver focus-driven, pixel-perfect design 
projects, creative communications and integrated marketing solutions that 
solve complex problems, build brand awareness, deliver commercial value that 
fundamentally increases business growth and provide ROI in the long term. 

I keep up-to-date with a rapidly changing digital landscape and thrive on creating 
communications for all environments and audience types. 

My experience spans a diverse range of clients from startups to global multi-billion 
dollar brands such as Brevan Howard, ESPN, S&P Global, Amnesty International, 
Euroclear and the Sovereign Group. Sectors include Financial Institutions, leading 
FinTech companies, Hedge Funds, Asset Managers, Saas firms, digital marketing 
platforms, ecommerce as well as retail and brochureware clients. 

I see myself as a positive, resourceful, inspirational, fun-loving, collaborative team 
leader and player with a proven ability to meet deadlines in fast-paced environments 
with creativity, quality and precision. 

What Keeps Me Going

•  Helping others creatively to achieve their aspirations by providing the highest level of service.
• Understanding needs and exploring ideas that turn briefs into powerful visual stories.
•  Integrity. Taking pride in the work and service provided, building relationships and helping  
 businesses to thrive. “Their success is my success”. Repeat business and positive appraisal.
•  Empowering, leading and inspiring people to produce their best work with passion and pride.
•  Working hard to see projects through from concept to delivery, on time and on budget.
•  Being concise and targeted – forming clarity with a focus on impact and value.
•  Getting to know a client’s business and audience mindset. Understanding and visualising 
  what’s needed to obtain success, growth, awareness, stability and ROI.
•  Mentorship and management and inspiring others around me.
•  Rolling up my sleeves and not shying away from problems I believe I can solve myself.
•  Encouraging others to think differently and come up with better authentic solutions. 
•  Working on a mix of touchpoints covering print, video, mobile, web, social and event spaces.
•  Passion for simple design, elegant interaction, sharp details and pixel perfection.
•  Grounding my thinking and turning big ideas into things that work in the real world.
•  Listening. Learning. Participating. Inspiring. Achieving. Having fun along the way. 

Specialities

Creative direction, branding, conceptual thinking, user-centered experience design, integrated 
comms, artificial intelligence, advertising, print and digital design, typography, video and 
photography. 

Proficient in a diverse range of Software

Adobe Creative Suite, ChatGPT, Sketch, Invision, UXPin, Wireframing, OmniGraffle, iOS, Microsoft, 
Marketo, HubSpot, Salesforce, Social Media Platforms, WordPress, Google Analytics, Brandwatch, 
ClickTale, HotJar, CMS, CRMs, Hootsuite, Slack, Mailchimp, Basecamp, Asana, Video & Audio 
Editing Software, as well as drawing / sketching on paper.



Elevating Email Marketing 
with ProFundCom
In my creative journey with ProFundCom, I 
crafted a series of email templates that elevated 
the standard for digital marketing in fund 
management. These designs not only showcased 
the platform’s versatility but also emphasised the 
potential of impactful, aesthetically pleasing email 
communications.

My expertise extended to leading a webinar 
titled “Template Design Masterclass for Fund 
Marketers”, where I engaged 250 hedge fund 
clients, achieving an 85% attendance and 
a remarkable 98% engagement rate. This 
initiative significantly increased product interest, 
generated numerous leads, and fostered valuable 
partnerships with leading CRMs, demonstrating 
the seamless integration capabilities of 
ProFundCom with essential financial tools.

Currently, I am focussed on helping clients 
enhance their marketing templates to maximise 
engagement, ensuring that every email campaign 
leverages the full power of the ProFundCom 
platform. My work is a testament to the 
transformative impact of well-crafted email 
marketing strategies.

Ready to elevate your email marketing? 
Let’s connect and discuss how I can bring 
this expertise to your project, crafting 
strategies that resonate and deliver 
results. Reach out to me for innovative 
email solutions tailored to your needs.
your needs.







Mirae Asset Global 
Investments Campaign: 
Branding Success in UK 
and Europe
As Creative Director at Peregrine, I guided 
the design team in establishing Mirae 
Asset Global Investments’ presence in the 
UK and European markets. This endeavour 
commenced with a strategic revamp of 
their UK and HK websites, where we 
instilled a robust, unified brand identity. 
This was further enhanced by our in-house 
production of professional videos, each 
meticulously filmed and edited to align 
seamlessly with the brand’s ethos and 
campaign messaging.

In 2014/15, I directed comprehensive 
brand-building and advertising campaigns 
across print and digital media. Our efforts 
culminated in crafting the resonant 
slogan ‘We Live Our Investments’, now a 
cornerstone of Mirae’s brand strategy.

The impact? Mirae’s core SICAV range 
saw a staggering growth in assets under 
management, soaring from $150 million 
to $1.75 billion in just 14 months, firmly 
establishing Mirae as a powerhouse in the 
financial sector.

Looking to replicate this success for 
your brand? Reach out to me. Let’s 
discuss how we can drive your brand 
to new heights of recognition and 
achievement.





Interactive Digital 
Ad Campaign

Video Campaign

PR Campaign Print Ad Campaign



Euroclear Annual 
Report – Print Version
27.5 Trillion Euros held in custody for clients

Euroclear, one of the world’s largest 
providers of post-trade processing 
for bond, equity, ETF and mutual fund 
transactions, engaged Peregrine to 
design and produce their annual report.

Provided creative direction on the 
design, typography, photography, layout 
and finishing of their annual report. We 
also designed a series of graphics and 
infographics to illustrate highlights and 
key performance data. Created a foldout 
infographic at the front of the report to 
present the complex business areas of 
Euroclear within the brand guidelines.

Artworked the entire 110-page report 
and formatted 70-pages of text and 
accounts from Word into InDesign.

Created a digital version of the report 
which was responsive and in line with 
the existing Euroclear website. The ideas 
we provided on how to present the data 
and the styling of data was used for 
future publications in print and digital. 

https://www.euroclear.com/
investorrelations/en/annual-reports.html



Euroclear Annual Report – Online Version

2015 2016



The Sovereign Group
1994 - 2013

Sovereign is one of the largest independent 
corporate and trust service providers 
managing 20,000 structures for a wide 
variety of clients with AuM in excess of  
£20 billion.

I was responsible for the creation of 
Sovereign’s corporate identity, branding and 
creative direction of the Sovereign Group’s 
global marketing initiatives – print and digital 
– across 20 jurisdictions for a period of  
nine years. I am to very proud to say that 
the identity of Sovereign remains the same 
to do this date.

As Brand Ambassador, I designed and 
managed global print and digital advertising 
campaigns in numerous languages, the 
quarterly Sovereign Report publication, 
office interiors and signage, as well as ALL 
internal and external marketing collateral 
maintaining a consistent global brand 
experience across 20 jurisdictions.

https://www.sovereigngroup.com



The Sovereign Group
1994 - 2013

https://www.sovereigngroup.com



The Sovereign Art 
Foundation / Art Prize
2003 - 2011

Whilst serving as Brand Ambassador at the 
Sovereign Group, a new charity initiative 
was launched by the Group’s Founder 
Howard Bilton, and was asked to design 
the identity and brand guidelines for the 
Sovereign Art Foundation and its Prize 
events across four continents – the Asian, 
European, Middle East and African Prize 
competitions and events. 

As sole designer, I collaborated with a 
small team managing all global advertorial, 
print and digital marketing projects from 
concept to delivery promoting the Art Prize 
held in multiple regions: Asia, Europe, the 
Middle East and Africa. 

Designed and managed promotional 
collateral – print & digital – for sponsors: 
Jaeger-LeCoultre, Bulgari, Louis Vuitton, 
Barclays Wealth, the Financial Times, 
Cathay Pacific and Marina Bay Sands 
Singapore to name a few.

The Prize is now recognised as the most 
prestigious prize in its field.

https://www.sovereignartfoundation.com



All Images are copyright of the Sovereign Art Foundation.
https://www.sovereignartfoundation.com

The Sovereign Art Foundation
https://www.sovereignartfoundation.com



“Howard’s Folly” Corporate 
Identity, Branding, Label & 
Packaging Design 
“Howard” Bilton of Howard’s Folly had a vision to 
promote the wines of the Alentejo and Portugal 
to a wider global audience, in collaboration with 
Portuguese wine maker & co-founder David 
Baverstock. 

Whilst serving as Brand Ambassador at the 
Sovereign Group and the Sovereign Art Foundation, 
CEO & Founder Howard Bilton asked me to design 
the identity and manage the brand development 
of Howard’s Folly Wine, including label design, 
packaging and marketing materials. We created the 
concept of showcasing the art from the Sovereign 
Art Prizes on the labelling of the wine each year.

Since the ‘folly’ launched, Howard’s Folly Wine has 
produced an abundance of award-winning wine 
and has its own state-of-the-art winery including 
two restaurants and a wine club which I’m proud  
to say still use the same identty I created many 
harvests ago.

https://www.howardsfollywine.co.uk



Data-driven 
landing page
150 years of essential intelligence

I was approached by S&P Global to 
review the analytics of their existing 
landing page and provide a design 
solution that adhered to their new 
brand guidelines and increase the 
number of signups for their Platts 
product.

The final design implemented became 
the template for all of their product 
landing pages. The approach to the 
strategy, content and layout of the 
elements on the page also resulted 
in providing guidance to how data 
points, infographics, pictograms, CTA 
buttons and forms would be presented 
on their website.





Cantab Website
US 4.5 billion AUM

Designed and built a responsive website with 
two objectives: present Cantab as an innovative 
technologically-advanced systematic asset 
management firm and showcase the culture of 

Cantab for recruitment purposes. Design of the 
site and navigation was founded on gamification 
techniques, and I personally photographed all of 
the images shown on the website.



Recruitment 
Campaign
US 4.5 billion AUM

Cantab Capital engaged Peregrine 
to help recruit suitable post-
graduates and junior quants. 
The strategy included the redesign 
of the Cantab website and an 
advertising campaign featuring 
an algorithm which encouraged 
successful solvers to get in touch.

This was also supported by a 
media relations campaign to raise 
Cantab’s profile and that of the 
principals.

The recruitment advertising 
campaign featured an algorithm 
that challenged potential 
employees to get in touch with 
an explanation for it, and this 
novel technique for engagement 
attracted the targeted new talent.

Recruitment Advertisement

Recruitment Website

Recruitment Exhibition Banner

Recruitment Post Card given out at Recruitment Fairs and University of Cambridge



Asset Manager Rebrand
NOK 3,5 billion AUM

Responsible for the redesign of Sector’s 
corporate identity and marketing materials. 
Work involved a new identity, multilingual 
website design and build, product marketing 
collateral, infographics, photography and 
branding guidelines (identity, typography, 
colour scheme, graphics and imagery).

Imagery ConceptsResponsive Mobile Website



Brevan Howard 
Responsible for the brand management and creation of 
marketing collateral including the launch of their website. 
Leading the design and IT team I was instrumental in the 
creation and management of their investor portal infrastructure.



“Muniverse” Infographic
$10 billion in average order flow per day

Steering a dynamic collaboration that 
brought together illustrators, copywriters, 
and social media experts, we worked hand-
in-hand with our client to craft a compelling 
infographic for MarketAxess, a vanguard in 
electronic trading for global credit products. 
The “MarketAxess Muniverse” infographic 
artfully charted the evolution of municipal 
bond trading, underscoring MarketAxess’s 
pivotal role. Simultaneously, we honed 
their branding guidelines, optimizing the 
infographic’s impact and reach.

Each piece was designed to shine 
individually, perfect for promotions on 
diverse platforms from social media to 
email campaigns. This not only amplified 
reach but also prolonged engagement. 
Recognising the dynamic nature of financial 
markets, we equipped the client with 
malleable digital templates, ensuring real-
time content adaptability.

The results spoke volumes. Our 
meticulously crafted campaign resonated 
deeply within the financial community, 
driving formidable website traffic and 
converting passive engagements into 
actionable leads. This endeavor epitomises 
the potent blend of purpose, innovation, 
and strategic foresight.

 

 

 

 
 

 
 

MARKETAXESS 
MUNIVERSE
A new way to trade Municipal Bonds

1,100+ institutional investors and broker-dealer firms have 
chosen MarketAxess’ electronic credit marketplace. 

Have you tried it yet?

2009

Build America Bonds (BABs) are  
created. Since 2009, MarketAxess 
has received over $2.3+ bn total  
in BABs inquiry volume.

2016

2000

MarketAxess introduced the first  
web-based multi-dealer credit  
market trading platform.

MarketAxess launched its 
Municipal Bond Platform.  
6,000+ MarketAxess’ users  
log in daily to trade municipal, 
investment grade, high yield,  
and emerging market bonds.
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VS. ELECTRONIC EXECUTIONMANUAL EXECUTION

Efficient trading protocols – including Bid Wanted list 
execution of up to 200 line items, multi-dealer
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strategy with pre-and 
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and TCA reporting 
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VS. FASTER CONNECTIONSSLOW PROCESSES

Assist users in complying with their best 
execution requirements and simplify your 
workflow with full Straight-Through- 
Processing (STP) including:

TICKETLESS TRANSACTIONS

OMS COMPLIANCE CHECKS

AUTOMATED AUDIT TRAIL

at the forefront of the global secondary  
credit markets for 16 years 
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VS. ELECTRONIC EXECUTIONMANUAL EXECUTION

Efficient trading protocols – including Bid Wanted list execution of up to  
200 line items, multi-dealer RFQ, single RFQ and all-to-all Open Trading™  
for both investors and dealers to execute taxable and tax exempt bonds



OCSiAl Website
We were approached by OCSiAl 
to provide creative and strategic 
consultation on the messaging, 
design, development and branding 
of their corporate identity, product 
messaging and website. 



OCSiAl Email 
Campaign
Created a modular, responsive email 
template in English and Russian to 
promote the launch of OCSiAl’s brand 
and TUBALL product in Europe and 
the US. The design of the template 
complied with the branding of the 
website.
 

English Version Russian Version



OCSiAl “Carbon Age” 
Product Launch
As the lead designer for OCSiAl’s 
“Carbon Age” product launch, I oversaw 
the marketing design and production 
for their corporate brand and product, 
TUBALL, introducing them as pioneers 
in single-walled carbon nanotubes with 
expertise in chemistry and physics 
across Europe and the US.

My responsibilities encompassed event 
management, from location scouting 
to crafting signage, backdrops, 
presentations, and corporate gifts, 
supplemented with professional 
photography and video services.

The event was a resounding success 
with an 86% attendance rate (60 out 
of 70 invited). Acclaimed feedback 
from industry elites not only boosted 
OCSiAl’s reputation but also garnered 
attention from notable entities and 
publications including Rolls-Royce, 
European Bank for Reconstruction 
& Development, PwC, Cambridge 
Nanotherm, and media outlets such as 
Bloomberg BusinessWeek, Reuters, and 
AZoNano.



Arundel Rebrand
Responsible for the redesign and 
renaming of Arundel’s corporate 
identity and marketing materials 
following its acquisition. 

Work involved creating a new 
identity, corporate and product 
marketing collateral, photography, 
building a responsive website with 
a Swiss Stock Exchange API and 
branding guidelines.



Arundel Corporate Presentatoin
Following on from the rebrand, a corporate deck was 
designed to promote Arundel’s services.

I photographed the interior of Arundel’s London head 
office and the photographs were used throughout the 
presentation, website and other marketing material.



Penso Advisors Website
RAUM $1.13 billion

New York based manager and advisory 
boutique specializing in derivatives 
structuring / trading, high convexity 
strategies and systemic risk management.

–  Design and build of a fully responsive
 website utilising the Wordpress CMS 
  enabling Penso to update content on 
 the site quickly and efficiently inhouse.
–  Branding, logo and imagery  
 development.

Inspiration for the design of the website 
was drawn from the book ‘Confusion de 
Confusiones’, written by Joseph Penso de 
La Vega, whom the name of the company 
derived from. It is the first known book that 
describes sophisticated financial derivatives 
and one of the FT’s ten best books on 
financial markets. The imagery showcases 
scenes of historical financial market activity, 
each overlayed with the Penso logo.

Penso was very pleased with the design 
and usability of the website and the 
concept was utilised in subsequent 
marketing materials. The site launch was 
supported by a communications campaign 
focusing on systematic risk. After six 
months, traffic to the website increased  
by 600%.



EI Sturdza – Building 
An Innovative Brand
Complete rebrand across the entire 
group, positioning EI Sturdza as 
an innovative asset management 
business through creative product-
driven integrated campaigns. 
Every touch point of the brand was 
considered and designed from email 
signature to social media platforms, 
their website to office signage. Each 
fund product has its own distinct 
branding and marketing collateral.



EI Sturdza Investment Funds
Galileo Campaign
“We Go Beyond The Conventional”

– Create awareness of EI Sturdza
– Introduce company ethos, business model
 and strategies.
– Conviction in strategies and vision.
– Go against the grain, beyond the conventional.
– Connect and relate with the great minds of 
 the past. Despite challenges – persevered.
– Think Differently: How We Manage Investments.
   

EI Sturdza Campaign –
“We Go Beyond The Conventional”
Created a multilingual print and digital advertising campaign to 
create awareness of EI Sturdza following their rebrand. Introduce 
company ethos, business model and strategies. 

The concept “We Go Beyond The Conventional” connected and 
related with the great minds of the past, despite the challenges 
they persevered. EI Sturdza think differently and this is how they 
manage investments.

Results were magnificent increasing awareness of the brand 
amongst the investment world. Visitors to the website increased 
by 600% within a six month period, resulting in meeting their 
investment objectives.

Airport Banner



“Top Performer”
Integrated Campaign
The concept of this omnichannel campaign 
promoted EI Sturdza’s business strategy in their 
ability to find and nurture the best investment talent. 
The climber relates to the investment manager and 
their strategy, carefully choosing their path, studying 
the terrain, analysing the risk prior to the climb. 
The campaign ran in pint and digital, appearing 
in numerous international publications, industry 
websites, airports and social media. EI Sturdza 
received a substantial increase in investor enquiries 
due to the effectiveness of the campaign. 



“Top Performing 
Fund” Campaign

Following on the concept  
of “Selecting Top 
Performers”, this 
omnichannel campaign 
focused on the top 
performing, award-winning 
EI Sturdza Strategic 
Europe Value Fund.

The campaign involved 
print & digital advertising, 
a white paper, an interactive 
booklet in multiple 
languages plus a 
microsite promoting the 
fund and manager.



The Alan Howard Speaker Series 
Responsible for the creation of the brand identity for the 
Series and all of its touchpoints. Provided strategy for creative, 
advertising, messaging, photography, video and marketing of all 
its events. Responsible for the management and quality control 
of each event, the recording of each live event and the final 
edit. Each event was filmed, teasers were made immediately 
after the event followed by the full video a few days after. An 
integrated marketing campaign was created for each event that 
included print, digital and social campaigns. Monitored viewer 
data and adjusted content marketing to optimise reach.



Guinness Family 
Investment 
Management Rebrand
Responsible for the creation of 
the brand identity and product 
marketing collateral (print & digital) 
for the investment arm of the 
Guinness Family, offering investment 
opportunities to external investors.



Guinness Family 
Investment Website



Elevating the European Capital 
Markets Forum: A Professional 
Brand Transformation

For MarketAxess and TraX, I led the strategic rebranding 
of the annual European Capital Markets Forum. As 
Creative Director at Cognito, my role involved overseeing 
a team dedicated to developing a sophisticated and 
memorable identity for the event. Our work encompassed 
every element of the forum, from selecting the venue and 
designing the interior to creating marketing materials, 
managing the event, and producing audiovisual content for 
future use. Our objective was to align the forum’s branding 
with the high standards of MarketAxess and TraX, while 
also establishing a unique and innovative identity. The 
outcome was a professionally enhanced event that set new 
benchmarks within the industry.





Cognito WOM Annual 
Print Publication
Print run of 5,000 distributed throughout 
APAC, EMEA & USA

Tasked by the CEO to design a new-
look Cognito Word-Of-Mouth (WOM) 
publication, produced annually to 
showcase Cognito’s writing and 
design skills.

Introduced contemporary typography 
and colour schemes to complement 
existing Cognito branding. Liaised 
with the editor to create concepts and 
commission Illustrators to support 
each story. A fine art paper was used 
in print production and a ‘soft touch’ 
laminate was used on the cover.

The publication was well received 
by Cognito’s clients and prospects, 
resulting in a thorough understanding 
that Cognito alongside their core PR 
services also provide the highest level 
of design services. Furthermore, 
on receipt of the publication 
one global institutional client 
commissioned Cognito to create 
a series of publications to promote 
their products.



Cognito Creds Deck
Print run of 5,000 distributed throughout 
APAC, EMEA & USA

Following on from the contemporary 
colour scheme, imagery, typography 
and graphics created for the WOM 
publication. A ‘Credentials’ booklet 
was designed to promote Cognito’s 
“Finance Is Different” concept as 
well its services and global reach.



Cognito Global Survey
159 Professionals across USA, Europe & Asia

Marketing professionals of Financial 
Services & FinTech companies were 
asked their views on a range of 
subjects from current priorities to
marketing spend to talent, and 
where they see the communications 
landscape developing in the future. 
A print and digital publication was 
created and a Breakfast event 
organised to showcase the findings 
of the Survey.



Cognito Icons
Tasked with creating ‘original’ 
icons that represent Cognito’s 
approach and services utilsing 
the new colour pallette and 
concept of ‘simple and bold’. 
The icons were incorporated 
into presentations, interior 
spaces and digital platforms, 
e.g. WeTransfer shown here. Scope & Learn Discover Define Develop Apply & Measure Communications ContentCreative & Branding EventsDigital & Social Data & Analytics

Cognito’s Approach in Stages Cognito Services



“How Risky Is Your Stock 
Market?” Animation:  
A Game-Changer for  
Elm Partners
At the request of Victor Haghani, Elm Partners’ 
founder and TEDx speaker, the Peregrine team 
crafted a compelling animation for their Investment 
Series. Focused on the vital role of equities and 
risk management in portfolios, we delivered a full 
spectrum of in-house services from scripting to 
editing, adhering to Elm Partners’ branding and 
Victor’s TEDx talk style.

This intricate, hand-drawn animation not only 
highlighted key investment strategies but also 
significantly boosted Elm Partners’ engagement, 
with over 1,000 YouTube views and notable LinkedIn 
activity shortly after release.

Victor Haghani praised the team’s dedication: 
“The positive feedback and curiosity about the 
‘How Risky Is Your Stock Market?’ video’s creation 
have been overwhelming. The Peregrine team’s 
exceptional work exceeded expectations, earning 
our deep appreciation.”

This initiative underscored the impact of integrating 
financial acumen with creative execution, enhancing 
Elm Partners’ market presence.

Viewable here: 
https://youtu.be/IZ9Zxc0sems



EI Sturdza’s Festive Message:  
A Seasonal Animation with an  
Annual Summary
In partnership with the esteemed animation studio, Animade,  
I directed a festive film for EI Sturdza’s 2018 Season’s 
Greetings. This creative initiative was part of a wider campaign 
that celebrated the festive season while also reflecting on 
the year’s highlights within the fund management business, 
including the robust performance of our funds and the 
significant charity work undertaken by EI Sturdza.

Designed in a 16x9 format, the animation delivered a lively and 
musical expression of festive greetings to our clients, prospects, 
friends, and family. It was meticulously crafted to embody the 
spirit of the season, incorporating distinctive Swiss elements 
like mountains, chalets, and snow, reflective of our Group HQ’s 
Geneva setting, while also highlighting the year’s achievements. 
This creation served both as a festive salute and a summary 
of the year’s highlights. Did you notice the inclusion of the 
founder’s favourite car?

The animation featured on the EI Sturdza website, email 
signatures and was adapted for various social media channels 
to ensure optimal engagement across platforms. This strategic 
distribution allowed us to reach a wide audience, sharing our 
Season’s Greetings alongside the notable achievements and 
charitable efforts of EI Sturdza in 2018.

Experience the festive film here: 
https://youtu.be/2z6KTeNNZk0

This project was a perfect blend of holiday spirit and 
professional pride, highlighting EI Sturdza’s commitment to 
excellence, community, and the spirit of giving back during the 
festive season.

Email signature banner16x9 Format used on the website and email campaign

Format adapted for social media / mobile phone usersFormat adapted for social media / mobile phone users

Campaign was created in English,  
French and German.



Peregrine Rebrand: 
Elevating to Integrated 
Communications
Tasked with a comprehensive overhaul,  
I led the transformation of Peregrine from 
a PR agency into a fully-fledged integrated 
marketing and communications powerhouse. 
This rebranding initiative encompassed a 
complete refresh of the agency’s identity, 
branding, strategy, and messaging. A 
bespoke illustration of the Peregrine bird was 
commissioned to symbolise the agency’s 
evolution, accompanied by a new strapline, 
“Communicate. Words. Pictures. Actions,” 
encapsulating the essence of our rebranded 
vision. The rejuvenation extended across 
all brand touchpoints, from the redesign of 
their Camden office to the refinement of their 
presentations, stationery, and website. This 
rebranding effort was celebrated with an 
award, recognising its innovative approach in 
redefining the agency’s market position.

Corporate Identity prior to the rebrand



A Decade of Peregrine 
Communications: 
Unveiling Through 
Animation
To mark a significant milestone—
Peregrine Communications’ 10th 
anniversary—I was tasked with 
creating an animation that not only 
captured the essence of the company 
but also introduced its fresh rebrand 
and philosophy: “communicate. 
words. pictures. actions.” 

The challenge was to conceptualise 
and produce an animation within a 
stringent two-week deadline. This 
animation brought to life the iconic 
Peregrine bird, now evolved, soaring 
across the City of London, symbolising 
its journey and growth. 

The premiere of this animation took 
place at the prestigious Ivy Club, 
setting the stage for the unveiling of 
the new brand identity and leading 
into the CEO’s keynote address. This 
project was a harmonious blend of 
creativity and timing, encapsulating 
a decade of excellence and the 
dawn of a new era for Peregrine 
Communications.

Viewable here:
https://www.youtube.com/
watch?v=w0all3se9l8



Amnesty International
2007 - 2009

Hands-on designer for the Amnesty International 
Secretariat Global Major Donors Program, aimed 
to develop operations in local Amnesty offices 
and assist in building a global partnership of 
high-profile donors willing to invest in the long-
term expansion of Amnesty International. 

Provided creative direction for the program, 
designed the Major Donors Program brochure, 
collaborating with Magnum Photos and 
managed the printing of the brochure in every 
language. A digital campaign supported 
the Program as well as a variety of leaflets, 
animation and marketing collateral.



University of the Arts London / 
Central Saint Martins / 
Drama Centre London
2000 - 2010

Responsible for the photography of all theatre 
dress rehearsals and the design and production 
of UAL, CSM and DCL marketing collateral.



surreo
Responsible for the naming, branding and 
creative direction of Italian artist Sergio de 
Benedittis’ “surreo” photographic exhibition 
in Rome. Designed and produced all of the 
event marketing literature, signage, invites, 
tickets, event space and brochureware.



LightIQ Brochureware
2006

Responsible for the creative direction, 
design and print production of this 
promotional brochure showcasing  
LightIQ’s extraordinary colourful 
lighting capabilities.



Happy Spaces 
Online Art Gallery
Provided creative direction on 
identity, branding, marketing 
collateral, packaging and the 
design and build of e-commerce 
online art gallery, selling exclusive 
art for children’s rooms.



EVENT PHOTOGRAPHY
BUSH THEATRE
SHEPHERD’S BUSH, LONDON



EDITORIAL PHOTOGRAPHY
HISUSHI RESTAURANT
CAMDEN, LONDON



EDITORIAL PHOTOGRAPHY
THE WESTBURY RESTAURANT
MAYFAIR, LONDON
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